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Abstract Digltal payment system fs not only
helped the fast trnnsnctions but at the same time it
has saved ot of time and money in the country, 'y
also helptul for the people to make them digitally
literate like they know what nre intermet, npps and
websites, Digital payment is o way ol payment
which is made through digital modes, Ty dipital
payments, payer and payee both use dipgital modes to
send and receive money. 1tis also ealled electronic
payment.  No hard cash is involved in the digital
payments, Al the transactions in digital payments
are completed online, Ttis an instant and convenient
way to make payments,

It has a great potentinl to serve the society and an
cconomy in a much better way catering almost all
the needs of the modern global economy without
giving chance (o let grow the socially disapproved
practices, malpractices, anti-socinl activities, cte.
Thus cashless society is need ol the hour taking
almost all the prevailing issues and challenges
before the socicty into the proper consideration,
Cashless society stands for an cconomy where each
and cvery person of the socicty does transuctions
digitally or clectronically i.e. transactions route viu
debit cards, credit cards, smart cards, prepaid cards,
clectronic wallet, digital currency, dilferent apps,
ele.

Keywords — Digital payment, cashless, cconomy &
digital currency.
Introduction

Digital India is the beginning ol digital
revolution. Itis adream which is created by the
Government of India to ensure that government
services are made available to citizen clectronically,
cven in remote arcas, by improving online
infrastructure and by increasing Internel
connectivity. E-payment is a method in which a
person can make Online Payment for his purchase of’
goods and services without physical transfer of cash

A lonilie Viahal
Weaeai b Shanlen,
Mant Hanwdas ©ollege, Clhaneaw apagl, s Yalpa
AMobdly ORoKRG)
olficentyiahalkurhvea gl vom

and cheques, drespective ol o ad Tocation
Digital payments grew 38% by volime and 24000,
by virlue in 200617 over the previows year, Renejyve
Nank of tndbn (R datie on Flecionie Payiment
System (HPS) whows that - omber ot dipdial
trnnsacton i Y7 Cigares I Ty 2O1T7) win
18693 crore, This (gure was TSEY 6 crore fon 1Y
16, Demonetization did incremne the pgrowth off
digthtnl transttfons,  Between November 2016w
January 2007, A48 crore dightal - tansaetions
happened i tndin which i W higher than the
number of transitions b the snme porfod e yenr ngpo.
These gures should not he tken as normid growth
an Hquidity shortage caused many people to switoh
to digital methods,  Growth in dightal transnetions
has been coming down with canh combng baek In the
cconomy,

Objectives of Study

The digital paymoent xystem s very unelll
for saving time and costand iChave prent e, So
study of digitnl payment aystem Is very essentiol to
know the merits und demerits of it The following
are objectives ol the study:
L. To know the coneept of diglnl panyment,
2, To view the various methods of digital pnyment
system.
3. To study the ndvantages and disadvantages ol
digital pnyment systems. ‘
4. To criticize the challenges for formation of diglial
payment system, '

Whatis Digital Payment?

Digital payment is o way of pnyment which
is made through digital modes, I dightal pnyments,
payer and payee both use digital modes to send and
receive money, Itis also colled electronic payment,
No hard cash is involved in the digital pnyments,
Al the transactions  in digital payments  nre

| 924
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Introduc ion

sipnilicance componen hecirs,.

I the Globalization ape lecommerce 1s i ver Loy

; 0
cime s large necording o varies technology. As well o li-c(nmrlf'wc 'm ll.'HlS'l”y assacingg Wil
buying and selling over the intemet or conducting any trnsition 'm’mlwnﬂ the tran,,, 0f
ownership or right 10 use goods or service through i computer mediuted netwok, Hhayy,
Popular this definition iy not comprehensive enough to capture reeent developmeng jyy gy, e

W
and revolutionary  business phenomenon. A more complete ¢|U"""'l"”' I l‘f‘C“lmm'ru.
Electronic commeree is o way of doing business over large clectronic networks gy, i fh,
Internet, Also alled e-commerce, electronic commerce greatly facilitates: transactions "UIWuc,,
companics and consumers (B2C). between one company and another (B2B), ang betwe, |
individual consumers (C2C). commerce offers business a whole range of opportunigics, from |
marketing opportunities to increasing your products ranges to generating more sales an with 4

optimized and well developed website you can not only achieve these goals but also offer your

customers around the clock, convenient service, that can boost ...Nov 18, 20!()1',-cnmmcrcc -

clectronic commeree or EC -- is the buying and sclling of goods and services, or the lransmiting

of funds or data, over an clectronic network, primarily the internet. These business transactions
occeur cither as business-1o-business. business-to-consumer, consumer-to-consumer or consumer-
)
to-business.
[s the usc of electronic communication and digital information processing technology in

business transaction to create transform and redefine relationship for value ereation between or

among organization and between individual and communication technology (ICT) is inter-
business or inter-organization transaction (transaction between and among firms/organization)
and in business (o consumer transaction, ,

As well as electronic commerce commonly known as E-commerce is the buying and
selling of product service over clectronic System, such as the internet other network fund
transfer, supply chain management, internet marketing, online transaction, online processing, |

Electronic data interchange (EDI) inventory Mmanagement system. And automated data collection
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Abstract

Present paper highlights that how digital payment aystom 1 hunu!llctl o the fochety g
government. Digital Economy also reduces the cos! of banking "“'”’T’“m' U sifo "”l'rnvm
fMmonetary policy in managing inflation and increnses economic H"OW"“ N our country, Apgy,,
benefit of digital economy is that it discourages cash relnted robberies and other L’unh-rcl;,w
crimes. Digital revolution, also known as *The Internet Fconomy" is expected 1o genery, few
market growth opportunitics, jobs and become the biggest business opportunity in the fyyq,,
Economy. These are a good alternative to traditional methods of payment and - speede m
transaction cycles. Post demonetization, people slowly started embracing digital paymeny and
even small time merchants and shop owners started accepting payments through the digitat
mode. (

Keywords: - Digital Payment Mcthod, DigitalTransaction, Digital Economy, challenges I
of digital Payments System.
Introduction

The Government of India has been taking several measures (o prOmolc and encourage

digital payments in the country. As part of the *Digital India’ campaign, the government aims (o
create a “digitally empowered’ cconomy that is ‘Faccless, Paperless, and Cashless', There are
various types and modes of digital payments. Some of these include the use of debit/eredit cards, Ir
internet banking, mobile wallets, digital payment apps, Unificd Payments Interface (UPI)
service, Unstructured Supplementary Service Data (USSD), Bank prepaid cards, mobile banking, ' de

etc. Digital payment methods are often easy to make, more convenient and provide customers the Wi

flexibility to make payments from anywhere and at anytime. b de
Significance of the Study e
1) Digital cconomy helps in curbing generation of black money.
~——
8l Paf
PART - 111 :
3
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ABSTRACT
ishless economy helps in curbing generation of black money As a result it reduces real extote ices

because most of black money is invested in Real estate which inflates the prives of Real estate markets. In
this paper has indicated cashless transaction how benefited to the seciety and government. Cashless
Economy also reduces the cost of banking services, It also improves monetary policy in managing inflation and
increases economic growth in our country. Another benefit of cashless economy is that it discourages cosh related
robberies and other cash-related ceimes. India is a country where 98 per cent of total economic transactions by
volume are done through cash, However, this may no longer be the case in future as the government has (lready

steered the country towards cash less socie ty,

KEYWORDS: Demonetization, Cashless Instruments, Cashless Transaction & Cashless Economy:

INTRODUCTION
The government has implemented a major change in economic environment by demonetizing the high

value currency notes of Rs S00 and Rs 1000 from 8th November 2016, When the government scrapped some
23.2 billion currency notes of Rs. 500 and Rs, 1,000 denominations, the alm was to curb corruption and
counterfeit currency and push Indian economy towards cashless future and digitaleconomyl,

Cashless Economy can be defined as a situation in which the flow of cash within an economy Is non-
existent and all transactions must be through electronic channels such as direct debit, credit cards, debit cards,
electronic clearing, and payment systems such as lmmediate Payment Service (IMPS), National Electronic Funds
Transfer (NEFT) and Real Time Gross Settlement (RTGS) in India. A cashless transaction refers to an economic
setting whereby goods and services are transacted without cash either through electronic transfer or cheque

payment2.

TOP CASHLESS COUNTRIES IN THE WORLD:
India is a country where 98 per cent of total economic transactions by volume are done through cash,

However, this may no longer be the case in future as the government has already steered the country towards

cashless society.
) Prime Minister's demonetization move has also divided the top economists in and outside the country

overits unquantifiable outcomes, at least for now. But, the debate whether India can really transform itself into a

“Digital Payment System and Rural India ™ y
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Introduction X R g suet IN1E 6@
Honorable prime minister Dr. Narendra Modi z\nnmuu: onrrl‘;\.thi l::\}:l\;ix‘t.()ls Start
Up Indin® to promote Bunk Financing for start ups and - olle ‘L‘ ¢s 10 booy
‘ ) , ot oo on the 69th Independence Day, )
entreprencurship and job creation. Addressing the nation g Q
said, *We ave looking at systems for cnabling strt-ups: ‘\.Vc s A
India No. 1 in this field .... Start up India, stand up India
Objectives
The Government's Union Budget allocation of INR 1000 crore towards _lhc self
Employment and Talent Utilization (SETU) scheme is n major boost towards promoting stary
ups in the country. AN ;
DEncourage enteeprencurship among the you}h’()r Indin. Each ol the 1.25 Lakh Bank
branches should encourage at least one Dalit or Tribal Entreprencur and at least one
2)Women Entreprencur. Bk
3)In addition to existing systems to facilitate start-ups. loans would also be given to help
people.
H)Give 0 new dimension to entrepreneurship and help set up a network of start ups in the
country.

5)Promised to do away with the current practice of interview-bascd selections for low-skilled
Government jobs.

6)The practice of interviews for recruitment at relatively junior levels and departments
concerned 1o end this practice at the earliest and promote merit by recruiting only through
transparent, online processes,

7)As part of the skill India and Digital India Initiative package of incentives will be given to
manulacturing units for generating jobs.

Start ups Innovation and Growth in Indin:

1)India has declared 2010-20 as the decade of lnnovation. The Government has stressed the
need to vocalize n policy to synergies science, technology and innovation and has also
established the National Innovation Council,

2)India is the 4th largest ccosystem in the world for starts-ups alter the US, the UK and Israel

with a rapidly cvolving ccosystem, driven by an extremely young diverse and inclusive
entreprencurial landscape.
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ABSTRACT

fuliz ?ﬂ/‘j”p:?;kf:b Z 1‘341 d’;?-w nation encompassing many different identities, languages,
cultures 75 > e ,!): . ‘lb very difficult 10 make zeneralizations about Indian culture. There are,
fwever, 2 1o 1ips 1zt ¢an belp you understand business culture in india.

When doing business with Indizns, Westerners
cavoms. This czn lezad 1o miscommunication 2nd
= dion is made 0 understand Indizns ethnic
srigue znd subtle mznner in which business is conducted

sometimes have a hard time understanding their
misunderstandings, However, growth can flourish if
values. As with most countries, India has its own

Success can depend on an appreciation and

midersianding o the cultural aspects in 2ddition 10 patience and 2 high level of long-term commitment

wd porsomzl anemion and involvement,

Establishing and maintaining strong relationships with

[adiza bminc?s &Em:m is ﬁ{ndamemal to successful business in India. A good understanding of the
of values, beliefs and zssumptions of Indizn culture and how they manifest themselves in the market

is essemtizl for the success of any business,

KEYWORDS: Culture, Religion, education, organization, development, ethical

INTRODUCTION:

Tre comeept of culture is of great significance
o business because it is the culture which
genaally daermines the ethos of the people.
it trzins people zlong particular lines, tending
0 put 2 personality stamp upon them. Thus,
we have Indians, Japanese, Americans,
Gerrmzrs, Britisha and s0 on. It is not that all
people are alike in a panticular culture. There
are sub-cultures within a culure. People have
their own idiosyncrasies and are blend of
heaedity, cultural experience, sub-cultural
apaience, family experience, and unique
pavmal  erperience. When people with
diffarent cultural backgrounds promote, own
ad  manage  organizations, organization
themelves tend 10 acquire distinet cultures,

Orgnaisational culture has functional and
dysfunctional consequences. Culture performs
at least four functions, First, culture creates
distinctions between one organisation and
another,  Secondly, it conveys a sense of
identity for organisation members. Thirdly, it
facilitates (he generation of commitment 1o

[

|
L

A

something nobler than one’s own self interest.
Finally, it enhances the social system stability.
Culture is the social glue that helps hold the
organisation together by providing appropriate
standards for the behavior of oragnaisational
members.

Culture becomes a liability where the shared

values are not in agreement with those that

will further organisation’s effectiveness. This

is most likely to happen where organisation’s

environment is dynamic. When the
environment  is  changing fast, the
organisation’s entrenched culture may no
longer be appropriate. So consistency of
behavior is an asset to an organization when it
faces a stable environment. It may, however,
burden the organisation and make it difficult to
respond to changes in the environment.

CULTURE AND GLOBALIZATION:

As business units go international, the need for
understanding  and  appreciating  cultural
differences  across  various  countries s
essential. Work motivation , profit motivation,

165 )
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Sotciolicloleiololiek

* Introduction

Entrepreneurship has gained greater
significance at global level under changing
economic scenario. Global economy in general
and Indian economy in particular is poised for
accelerated growth driven by entrepreneurship.
An entrepreneur is a person who is able to look
at the environment, identify opportunities to
improve the environmental resources and
implement action to maximize those
opportunities. The entrepreneurial skills are also
needed to improve the quality of life for
individuals, families and communities and to
sustain a healthy economy and environment.
This is why entrepreneurship is considered a
prime mover in development and why nations,
regions and communities that actively promote
entrepreneurship development, demonstrate
much higher growth rates and consequently
higher levels of development than nations,
regions and communities whose institutions,
politics and culture hinder entrepreneurship. An
entrepreneurial economy, whether on the
national, regional or community level, differs
significantly from a non-entrepreneurial

faararaf

®
’ J? 7
% nrer::ﬁ‘:nal publication

: Interdisciplinary Multilingual Refereed Journal

September 2019
speclal Issue 01 | 048
economy N |1\:\t\?"955-’?C(1;v "U\‘ ("\l;"lm\."|l§
mic structure anc its eConayy,
econ® but also by the social vitality | ‘
vigorousness, it offers with a cong Y ing
quality of life whichito L/{ St 'LOIISL‘\]“L\M
attractiveness to people. S rap dly growy,
hird world Country, pufm l\:m‘lmen takin
careful and measured steps il.l .lts diverg,
development efforts ov)er t’h? years, the sl
scale industrial sectors has E).Co'.‘ ACCordey
adequate importance Qnd Constituteg an
importance and crucial segmem of tlrm Indusuy
sector. The contribution of Small scale Industyiy)
sector to employment is nextonly to agricultyp,
After independence, several enlreprenelu‘ship
development programs have been starteg to
develop the skill, knowledge, and competence
among the entrepreneur. In spite of varigy,
entrepreneurship development programmeg
launched by the Govt. and non-governmey,
agencies, the entrepreneurs are encountering
a number of problems for establishing
economically viable small-scale units like lac
of physical facilities like, communication,
transport and storage, lack of quality control
measures, selection of products, nop.
availability of right type of raw material, lack of
managerial competence, poor linkage with
marketing bodies, lack of trained workers, low
scale of production, improper communication
with other developmental agencies. Long and
complicated procedures to avail institutional
help, lack of Govt. support and incentives, lack
of sufficient finance and working capital and
problems in procuring finance as well as loan
from different agencies.
* Objectives of The Study:
> To study the role of women in rural
development
> To study the different schemes
introduced by the government for
developing women entrepreneurship
> To identify the factors of hindrance for
women entrepreneurship
> To determine the possible success
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cnsll sale industries p/‘u,r 4: r'lm( m/;'ll‘n the rural develupmony of ecommy, matnly In ,/,:p,,/,,/,,,m L //
 eadation of India s 1o rln -'-'/” ‘-”/m rl- ratlon It can be satd thi thiy oot fus 1 Wiis scope i i 1f amiedll
{;,-h' rmfﬂ“'”l sector iy ;,;'u 4;/;7/4 other economy related /un/olum, v b ,”“”/',W/ Al ”M‘ il Ih"'"
o o face 59 many pro ('m; u_ f”.p competing with ofhey lwpo aeale gy oy If tivaw 1 allosin the solvord
5 oty T r.—:lrf:h‘ll:;/n:lrr / rr;u' ‘ /II;I/,('N}{F' thiy WClOr con prove telf uy o dovelopligg vl Nl o1
iy major ¢ vrl',,('l today which arise matnly from lobalizailon, domugttaphiv: chariyge i the vinal
rion of yUUIE, well-tralned people. oliclon [or enral areas aim 1o con it b rocopnts gt ioid ki

L3 v > ) y
o ,;fmﬂ'fiu and opportunities. Lconomi developmient Iy ANy COUNY 1o ot giresitor oxfont dofionde oi il
Inthe ruwral arean agrienture aml small seale

.‘Jff':‘:f'md and it assists the economy (o wrow aned aintaln
a3 8 the main source of livellhood 1o the people, Theye |y 4 dlret ,y/,m,;mh/// hehweon gt et e

_psduction. Income and the demand for Indusirial $10ody
procs

Leywords: Growth, E"?’"’”’.V' Agriculture, -Q’i’.ﬁ.’i’:ﬁ’ﬂf"" Produciton
Tetroduction: India 15 a country of villagey and its development Is synonymors with the developmsnt

«f the people living in rural arcas. India is a vast and sccond most populons contry of the world,

(ccording 10 the 1991 census, 74.28 per cent population of our country reslde In the countryalde),

a2 a big pant of this population has been leading an uncertaln economlc Iifs dus 10 nons

;}gf::rjmion of employment opportunities in agriculture sector becauss of the fusl wrowing

sopuizion. Rural development has been receiving Increasing attention of the povernments across the

sorid In the Indian comtext rural development assumes speclal significance for two Important

=asors. First about two thirds of the population still lives in villages and there connot be iy propress

w long 25 nural areas remain backward. Second, the backwardness of the rural sector would be #

=zor impediment 10 the overall progress of the economy, India s predominately an apticultugml

ey and farming is their main occupation, In terms of methods of production, soclal organization

= pimical mobilization, rural sector is extremely backward and weak. Moreover, technical

toviopments in field of agriculture have increased the gap between the rich and poor, as the better

o farmers adopted modern farm technology to a greater extent than the smaller ones, ‘The all Indin

Pzl Credit Peview Committee in its report warned “If the fruits of development continue to be

lemed 0 Ge large sections of rural community, while prosperity accrues to some, the tensions social

xd ecanomic may not only upset the process of orderly and peaceful change in the rural economy but

o fnirats the national affords 10 set up agricultural production.” It wi therefore felt necessary to
muz wrargements for the distribution of fruits of development to the rural weak and backward

wton of weiety, Small scale industry is widely recopnized as a powerful instrument for
weienaeic growth and balanced sectorial development. One of the distinctive characteristics of
=l stale sector is that the development of these industries would create broader employment
it asisting entrepreneurship and skills development and ensure better use of scarce
“arcisl revurces and approprime technology. Funhermore, they can play a main role In
f,*,_-.ﬁ,(n of mational economy and sociopolitical objectives, the gestation period Is very short and
" et small amount of capital 10 start. | also help in the dissemination of production capacity
e the tarpe seale industries which tend to concentrate in a few hands. This apart, establishment of
% nduntries in nual areas and small s helps to check the influx of population into bigper
;:1_.3 rewading feature of economic development in India has been the impressive growth of
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